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l 215t Central Asia — The 4™ Great Game: Non-state centric Approach, o
Inter-state(or regional) Micro Approach, Soft-power approach
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HARD POWER VS SOFT POWER

Hard Power i:_f‘H’S I Soft Power

Physical Force

Military &
economic force.

Direct action,
short-term effect.

Controlled by the state or
other organizations.

Ability to change the position of
other people by force or coercion.

Attraction,
Influence

Culture

Indirect action,
long-term effect.

Used by non-state actors,
difficult to control.

Ability to change the preferences
of other people attracting them.
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Figure |. Mechanism of US soft power.

Policy Changes
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Sung Deuk Hahm & et.al, “Comparative Analysis of Soft Power Between South Korea and the United States: A Theoretical
Mechanism” Approach, Journal of Asian and African Studies, Volume 60 Issue 1, February 2025
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Figure 2. Mechanism of Korean soft power.

Sung Deuk Hahm & et.al, “Comparative Analysis of Soft Power Between South Korea and
the United States: A Theoretical Mechanism” Approach, Journal of Asian and African
Studies, Volume 60 Issue 1, February 2025




Glohal

Well-defined
foreign policy
goals

Cultural and
political
values,
modern

economy

Essential

Interntional
Higher
Education
Policy

Engagement Conditions for

Harnessing
Education as a
Soft Power

Digital
Performance

Intra-national
cross-border
students’
mobility

Resource

academic and

non-academic
facilities

Reputed
institutions
and quality of
education




nogxonabl

Reciprocal Approaches B3anMHble

Centripetal

LEHTPOCTPEMUTENBHbIN

Centrifugal ueHTpob6eXxHbIn
shat
o 2 Aot
E of
E._"
|

S “
~

ofm It
2N :

=27

o

F=7[(

Hre

EJ-—l—
rHIV
Hiret

Hre

of 2oz
=13
Al zatolz 2




l @) o=A=oiuua

Changes of Great Games

- 19t Century
United Kingdom vs Russian Empire ) ) .
W (2l Asia + Afghanistan | Analysis on Strategies and Competitions of Global
~UntiTW Major Soft-powers on Central Asian Countries
orld War II

Hitler versus Stalin -US, Russia, China, Europe, Turkiye and others
Caspian Sea and Seaside Petroleum

“ . Dissolution of the Soviet Union 1991 | Analysis of response strategies of five Central Asian countries
US, Russia, China, EU, Japan, . . . . )
CSouthIIX)(ea, Turkey, and others. - Responding, accepting, and actively utilizing soft power in
- Central Asia J

l [~Conf|icts between Russia and Ukraine Kazakhstan, Uzbekistan, Kyrgyzstan, Tajikistan, and Turkmenistan

- US, Russia, China, EU, Japan, South
Korea, Turkey, Iran, India,

Central Asia, Azerbaijan, Armenia, Research on Soft Power Strategy, Competition, and
Georgia, Afghanistan

Response through Multifaceted Analysis
The Fourth Great Game

-Multifaceted analysis using surveys, interviews, Al, etc.

*Main three players: US, Russia, China

*Plus additional players: EU, South Korea, Japan, India, Turkey, Iran

Military and encrgy sccurity Establishment of Korea's Sustainable Greater Central
. Asia Strategy
— expanding into the realm of soft power o _ _
-Realistic and sustainable strategy for Central Asia




Figure 1. The intra- and inter-industrial movement of Central Asian migrants in Russia from waged to
self-employment; share of respondents who started a business in an industry of former employment*

Al + Mega date Based Qualitative Analysis Tool : NVivo
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Why Focus on Soft Power and Development Analysis in Conte

mporary Central Asia?

A region marked by intense competition among global major powers' hard & soft power

Distinctive

*A historic and geographic area characterized by Multi-religious and inter-confessional
coexistence

Characteristics of

Central Asia

*Social and community complex, multi-layered environment of coexistence

Locations hosting competitions among the world's leading soft powers
Soft power

rivalries in

«Concurrently occurring competitions involving major global soft powers

modern & future

Central Asia N ) : . .
«Zones of Civilizational contacts, exchanges, convergence, integration and coexistences




Tendencies of Previous Researches and Analysis

Previous Researches

-Researches on Soft-power as
Competition and Diplomacy among
Hegemonic Major Countries

-Researches for Understanding
Political and Economic Relations

-Focusing on Education & Language

-Researches on Centripetal Soft-power
Trends as subcategories of
Diplomacy and Cooperation Policies

Reciprocal Soft-power Researches with Centripetal
Centrifugal Directions

Acceptance and Response on Centripetal Soft-powers from
Players of Outside of Central Asia

Positioning of Central Asian Countries as key payers of CA
Centrifugal Soft-power Programs and Policies

Complexed Central Asian Centrifugal Soft-power process to
the Neighbor Countries & tightly Related Countries

Focusing on concrete action plans and contents, based on
mechanism of systematic structures and its correlations

Focusing on Recipients side against




Effectiveness and Feasibility of Conducting Further correlation™
al Researches and Analysis

Getting the core in the Future Orientation of Central Asian Countries

- Research & Analysis, based on Plural Traditions and Historic Features

- Increasing Civil Society Features of rising the2nd generation since Independence
Quick and wide spreading of New values of younger generations

- Academic Process for Sout Korea’'s Future CA-KOR cooperations

- Common & Individual Development Strategies and Paths of CA 5 Countries

Al Integrated Research Methods & Contents Verification with Al Information Trainings

\ - Highpolitics Hard-power - Low Politics Soft-power
. complicated relation patterns of community and social changes
Al

Al integrated analysis methods and evolution of Research Patterns
\ / correlational Micro Analysis, connecting with Macro Analysis

of¢
38

- Deep and wide Analysis based on Mega Meta Database, and extending
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Main Thema

Sub-issues

1st Stage
Centri-pet

1sty.

Educational Soft-power and Establishin

-Educational Cooperations of External Powers and contents
-Universities, Lyceums, Schools, Scholarship, NGO, Related
Organizations

Fctabhlichina I t

al

Soft Pow
er

g and extending New-elites
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mmunity, Responses and eval
tional Policies

2ndy,

Religious Soft-power and Governance

- Religious Policies and actual situations of Major Religions

- Inter-confessional shapes and future perspectives
- Focusing on civil Religious Identity Changes among
Generations and Ethnic Communities

3.

Cultural Soft-power and
Various Centripetal Popular Culture Ac
ceptance

-Pop culture (Movies, Soap Drama, Music, Cultural
Organizations, Festivals and Events)

- SNS, Online Contents

- Spreading of Foreign Popular Culture & Identity Changes

- Cultural Policies and Control of Recipients Countries

2nd Stage

Centri-
Fugal

Soft
Power

40y,

Soft-power Strategies of Central Asian
Countries since Independence

- National Language Education, Traditional Culture, National

Traditional Heroes, Media Industry and Development Plans

- Establishing and Strengthening Identity and Cultural
Diplomacies of Inner-Central Asian Countries

51,

Centrifugal Soft-power strategies and p
olicies of CA countries toward Neighbor
S

- cultural, linguistic, history based Analysis of Central Asian So
ft Powers to the direction to Afghanistan, Iran, India

- Reactions and Response from Recipient countries, changing
of Central Asian soft power diplomacies

6t Y.

Ver2.0 of Korean Soft-power strategies
& policies toward Central Asia

- Comparison of Korean Soft-power Strategies of the Central
- Korean Unique approaches and perspectives to the Central

- Concrete Suggestion in the field

Asian Countries to those of global major Soft Power Policies

Asian Countries

Culture
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* Partnership with Local Research Organizations & Consultations

Uzbekistan National Analysis & Research Center of Family & Youth “Oila”
http://oilamarkazi.uz/ru/employee

Institute of Research on Youth and Preparing Human Resources, Uzbekistan State
Academy of Administration https://yomi.uz/ru/deyatelnost-instituta/

Kazakhstan Scientific Research Center Youth http://eljastary.kz/

* Rep. of Korea 2019. 10.28 -10. 31 300 students
* Rep. of Kazakhstan 2019. 09.01 - 09.30 447 students(Almaty+Astana)
* Rep. of Uzbekistan 2019. 09.01 - 09.30 300 students

Excluding students of majoring in
Korean Studies or Korean Philology in KAZ/UZ


http://oilamarkazi.uz/ru/employee
https://yomi.uz/ru/deyatelnost-instituta/
http://eljastary.kz/
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MONOAEXb LIEHTPANbHOW A3UM. YOUTH IN CENTRAL ASIA.
Y3BEKUCTAH KAZAKHSTAN

Ha ocHoBe coLuonoruyeckoro onpoca Based on sociological survey
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«KA3AKCTAH XXACTAPbI» e
«MOJNNIOAEXDb KA3AXCTAHA»
«YOUTH OF KAZAKHSTAN» MHOOPMALIMS O AESTENBHOCTM LIEHTPA

THE NAZARBAYEV
GENERATION

coasy MARLENE LARUELLE
(MOAOAEXDb KASAXCTAHA»

(nepsoe noayroaue)

YNTTbIK BAAHAAMACI
HALMOHAMbHBIA [JOKNAZ
NATIONAL REPORT .




Percentage (%)

CMmbIcn XM3HKU: CpaBHeHWE CcTpaH

LT it b o

o Formen STenums

80.0%

8.7%

0.0%

m KazaxcTad
. YabekwcTaH
N Kopes

2.0%




K kakomy TUNy naeanbHOM >XKM3HW Bbl CTpEeMUTECH?

i b

o Formen STenums

70 4

Percentage (%)

&64.0%

s KazaxcTad
. Yi3berkucTad
N Kopes




OTHOLLUEHME K poanTENSaM N CTpaHe
Ecnn Bawn pogutenn He ogobpstoT Baw BbIOOp 6paka, TO Bbl?

OTtBeT KA3 Y3 KOP
1. Bce paBHO >Ke>I-II<POCb/BbII/I,£I,y 3amy 390 3504 45%
2. He byny BctynaTb B Opak 13% 21% 17%
3. He 3Hato 48% 44% 38%
Ecnn 3a Bally cTpaHy Ha4YHETCHA BOWMHA UM CpaXeHusl, BaLl BbIOOP?
OTtBeT KA3 Y3 KOP
1. bygy y4yacTtBoBaTb 4ODOpPOBON 2804 47% 16%
bHO
2. Ye[qy v3 cTpaHbl 13% 5% 43%

3. He 6byay yyactBoBaTb, YTOObI
He ybunBaTb Opyrnx

4. He 3Hato 29% 19% 36%

30% 29% 5%



. [Mpnxoannockb nNu Bam Korga-HMbyab nratb?
OTBeT KA3 Y3
1. HacTo nran(a) 4.5% 9%
2. He o4yeHb YacTo 40.5% 41%
3. He 3Haro 55% 50%

|eHHOCTN NNYHON NOeHTUYHOCTU (YacTb 1)

KOP
15%

85%
0%

Ecnn Baw Apyr cnvcbiBaeT Ha BaXXHOM 3K3aMeHe, YTO Bbl caenaete?

OTBeT

1. MpourHopupyro, TaKk Kak Mmbl gpy3
b5l

2. lNocoBeTylo 6onbLue TakK He gena
Tb

3. Coobuwy npenogaBarento

4. MNMpekpawy ¢ HUM OOl eHne

KA3

83%

14.8%

1.3%
0.9%

y3

5%

23%

2%
0%

KOP

25%

43%

21%
11%



|eHHOCTU NNYHOW MOEHTUYHOCTU (YacTb 2)

« Ecnun Ha paboTe HavyanbHUK NPUKaXKeT COBEPLUMNTb HapyLleHne pagu KoOMMaHuu,

YTO Bbl caenaete?
OTtBeT

1. Hukoroa He caenato

2. BbiCKaXXy MHeHMe U nonbITaloCcb yoeauTb 60cC
ca

3. UcnonHo pelleHne HavYanbHUKa

4. Coobwy B CMU

KA3

13.6%

75.6%

9.8%

1%

y3

17%

4%

7%

2%

KOP

12%

80%

5%

3%



|eHHOCTU NNYHOW MOEHTUYHOCTU (YacTb 2)

Ecnn Bbl nony4mnu xopoLuyto padoTy 3a rpaHuLEen nocre y4ebbl, HO poauTenu

NPOCAT Bac BepHYTbCA. KakoB BaLl BbIOOP?

OTBeT KA3
1. BepHyCcb Ha poauHy 21.4%
2. Yoexy poauTenen paspeLlunTb He BO3BpaLuar 63.4%
bCSl
3. He BepHyCb, HeE3aBUCMMO OT NPOCLObLI poaun 5 204

Teneu

4. He 3Haro 8%

Y3

42%

44%

5%

9%

KOP

3%

81%

5%

11%



CTpaHa 1 nonmTtuka

« Kakon pakTop aBnaeTcs Hanboriee BaXKHbIM A1 pa3BUTUS BalLen CTPaHb!
B HacTogdllee Bpemsa?

dakTop KA3 Y3 KOP

1. 9KOHOMUYecKoe pa3BuTUe 30% 51% 36%

2. NlemokpaTtnsauus 23.3% 8% 6%

3. PacwumnpeHue cou::anoro obecne4eH 28 204 6% 4%

4. PazButune n pecdhopma obpasoBaHus 12.1% 21% 15%

5. He 3Hato 6.4% 14% 19%

EcTb nu Y BaC MHEHNE OTHOCUTEJIbHO YHaCTnNA B NMNOJNMNMTUHECKUX MNMPOLIECCAaX
Balllen cTpaHbl 1 obLlecTa? OtBeT KA3 y3 KOP
1. Oa 19% 19% 24%
2. Het 47% 40% 58%

3. He 3Haro 34% 41% 18%



l MeXayHapoAHble OTHOLWEeHUA @ p3nzoaua

KasaxcTaH: BaxHble CTRaHel ANnd pa3BUTUA Y3bekucraH: BaxHble CTpaHbl ONA Pa3BUTUA

CLIA - 27.0% Poccwg -

Poccus - 23.0% IOxHas Kopesd -

Kutan - CLUA -

HOxHaa Kopen - KuTam -
lepmarmg - [epmaHig - %

-
o

15 20 2% 10 5 20 2%
MpoueHT (%) MpoueHT (%)

o
o
o



[TOHMMaHMEe SKOHOMUKU @ oz

Ecnu 6bl Bbl 3apaboTany unu nony4vnnu donblme geHbr, Kakum Obin Obl BaLL
nepBbIN BbIOOP?

KA3 (KAZ) y3(UZ)  KOP (KOR)

1. Kynutb cebe n3BecTHbIN Ui XOpoLUnin aBToMoOu

b 5% 2% 4%

2. KynuTtb cebe YyacTHbIM IOM Unu KBapTUPY 36% 22% 71%
3. NHBecTUuMn B NNYHbLIN BU3HEC 38% 49% 15%

4. lNoxepTBOBaHME B 0OLLECTBEHHYIO CdEpy 14% 21% 0%
5. He 3Hato 7% 6% 10%

UTtoro 100% 100% 100%



i ®PrHaHCOBbIE acMneKTbl XU3HWK (ORSssts

* BaxHO N oMHAHCOBOE MNOJOXEHUE Npu BbIOOpE napTHepa ansa bpaka?

KazaxctaH (KAZ) Y3b6ekucraH (UZ2) Kopesi (KOR)
(1) Oa 33.9% 28% 60%
(2) Het 22.5% 42% 11%
(3) Moka Her, He 3Halo 43.6% 30% 29%
WUtoro 100% 100% 100%

Konntb Ha byaywee? nn TpaTtnTb Ha cHacTbe B HAacToALWEM?
Y3b6ekuctaH (UZ

)
1. KonnuTb geHbrn Ha byayuiee 81.7% 78% 55%

KasaxctaH (KAZ) Kopes (KOR)

2. TpaTnTb OEeHbIM Ha CYACTNBYHO XN3
Hb B JAHHbIA MOMEHT

3. [Noka HeT, He 3Hato 8.9% 10% 17%

e — QO 10000 10000 10006

9.4% 12% 28%
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O Kopee n Kopenckomn Kyrnetype

Kakoe Balle nepBoe Bne4atrneHmne o Kopee?

First Image on Korea?

KA3 Y3
%. K-POP / Kope 45 20 2804
Nckas BosHa
2. SAMSUNG 16.1% 31%
3. PaspeneHue K ‘2
OpEeNCcKoro 14.3% 10%
NonyocTpoBa ¢
4. Kopevckne aB 20.4% 2504
TOMOOUNN
5. pyroe 1% 6%
Wroro 100% 100% T o
'S



@ p=azoaun

O Kopee n Kopenckou Kyrnetype

Purpase of traveling to Korea

Llenb noe3aku B Kopeto

KA3 y3 o
(1) O6pasosaHne  36% 57%
. & -
(2) TpyooycTpoWcT o T )
BO (Paborta) £
(3) MeanumHckoe :r*'”
obcnyxueaHme 6% 1% i
/ JleweHne -
(4) Typuam 34% 23%
(3 Opyroe 3% 1% -
UToro S 100%

0
/0 M
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Thanks for your attention !!!

Q &A: ksc37001@hotmail.com/
ksc37001@gmail.com
+821033034862,
Whatsap/Telegram



mailto:ksc37001@hotmail.com/

